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Problems in Application of Ethnography for Analyzing Consumer Behavior
and Recommendation for Improvement
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This study examines how ethnography is used in research firms and marketers in
Korea, and brings up some problems and ideas. With the objectives to find the causes
of the problems and solutions, we design an action research by applying redeveloped
research methods at field and coming up with revised ways of research. Also, we
have workshops, participant observations on 4 situations, interviews with researchers
of 7 research firms and 3 firms, questionnaires, case analyses, and many other ways
with the newly developed ethnographic methods suitable for consumer behavior
researches. In this paper, we especially discuss on which qualitative methods are
mainly used in domestic research firms and how researchers think about them, and
also the problems and solutions in using ethnographic methods.

Although various methods are being discussed and tested, and educated to
employers, they are tended to be limited to FGD, in—depth interviews, home visiting
observations/interviews, and accompanied shopping and the usage rate is low. More
the less, there are many limitations in applications of ethnography such as: 1)




observation without a participation, 2) too high dependence on interview and not
including interview in an ethnographic method, 3) too short days alloted to data
collection, 4) lack of research constructs on using and applying qualitative and
quantitative researches altogether, and the use of just a few types of ethnography.
To enhance the level of understanding on consumers by using ethnography, we
made some suggestions. Firstly, extension on systems in consumer behavior research
is in need. Secondly, since education on quantitative methods is more emphasized in
marketing, a complement of education on qualitative research methodology is needed.
Thirdly, development of a general research model on marketing and ethnography is
important, and fourthly, a question on the various uses of ethnography has to be
discussed. Fifthly, not only consideration on data collecting, but investigation on
analysis has to be done. And lastly, by the effort of enhancing the understanding level
of the clients, we need to develop a research model which contains various steps of
researches designed for the long term demands as well as the short term demands.

Key words: consumer behavior, anthropological research methodology, application of
ethnography, participant observation, action research
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