EEZF(Flow) Fde] Frjod=ol nA= 9F

(Effect of Flow on Purchase Intension)

SR}
B ATE Flow 4@l AEW AgRbel Aol B4o] weba AEUe Felshn ol
F Gge AR, 1T 1E] TolelE B WS ojwW@ Aog molistE nFs

A7ZAF A, g AHLXH (On-line) o] =& SIEYl AL&xte] AEol AHxo uwe)
S7teleE Aoz yelyth EA4, JHY £ eSS Fddste 59 4EstA = Flows SE
Y £FES gAstE 570 we g2 Aoz yegth AA, Flowd 8-S =74 AR 3 AL

A
o

A5s Lot B PO E(EE TuloE wBEw
}4g o

g Fujg S Asted Flowsh 9%e mA= A

dahs B ALgAe] A9 Flow Wele] T Tolow #dl MAsCElE, 58, 99 wu)
2etele BE Pridue] b e 9L Ve Qo vegon 494 Flows 3 dst
£ QEY ASAE AEY £BS PulFLZ A Brks EA(EY FaD X

The purpose of this study is to examine the effect of the Flow experience on purchase
intention.

The results of this study show that (1) the purchase intention through internet is
increased in proportion to the degree of cognition of users’ experience. (2) The "Flow”
experiences during the time of navigating internet shopping-mall sites lead to different
results due to the separate motive of searching internet shopping-mall sites. (3) It should
analyze the market segmentation of internet users, using Flow experience in the future
based on the relationship between Flow and on-line and off-line purchase intention. (4)
Finally, It should study more profoundly on "experiential” Flow and "goal-directed” Flow
that it has to analyze the difference in Flow experiences between separate purposes of

searching internet shopping-mall sites.



1. =AA 7]

N
>~
>

2n| bl whel B ApolE uehiith oW <l
] ZALolue QQENS Ea AFoY Mu A=
s7)msta, = e Qe AbgaE EYl AHEF el 172de] AFsjw o
do] EASA L% Gt

o

eI AHEA7E Bl FalEHA ARk ojust EAdolt Aol Qe Ab
A

_
4
2

T dnd dEU ARgAbECl By AN E ol &k, Leal IEYl AlolE
U Y a@E] Hoh dlEet MEn g EE fEsta FelE dodler
we 9gE v < Zlejth,

9] (benefit)oll w2 WAooz AHAA, AAA FE, 8, do TdE"E wAET
At(Gudgement) ol Y B = (attitude)ol] whE WHolow 7HA AW EAMH]E  AlH]E
PN

of #HH BHJES E F Urh

gy, ol gk 7]Ee AFEAdA Y WlELS A (choice)oll AoJA L] AH| A}
Z ol W(mental spasce)S 7+t ¢lth.  AB|ARE A B34 (choice process)oll
2 3] Z AEsh] el wmEetal AEolu Al 2E dEstr] 98] BAlA

ol wee AR Sa, Aol Frabe] dew B
H o
—0

o

%2
2 >

e

R o

Of

EEMICE REE SR

o 4

2
Gl
Al
2]

o v
0
>
(L oo
o 2
o
— X0
fo 2
4 X
o fo
K i
X0 ox,

P
o
%
>
2,
B~
=
>
A
)
oM.
o
ol
o
rlr
jubal
ik
a
o
o
filo
s
i)
o
a4
)
o
i
ax
r o
r o
ol
=2
o

| 71 (skilDoll ®Boh sH@d5E AxdAY
FujelEi Eolx o vehdth(Hoffman & Novak, 1996). ©] 28 2 ¢ &
e 19909 o] F FlowZd gol A3tz AFE e Ay AozgS o]dst
vdl Fad PANder ¥24¥7) A4siL, (o : Ghani, Supnick & Rooney,
1991; Trevino & Webster, 1992) #H:* wlA|g Kol = Alo] W F7ke] AinH| 2L &%
S oldlsta BECE BAHFHAZI=E doln APEH BHY Fadol AxgHm 9
o},
a3, Flow ¥ EC

i

T P Eol dEd

pud

2

T7F Ew o] FolA A kol Flow



Aol FuladEe] v el og oled sukel wg FEshul, Ayl % <
gl 492 @a A AW AEAT APee Fowddol A8 ALgAe] 2%
Aot} A Bl aheh pulgEol o e WA U A7t Aaste

Novak, Hoffman®] 1999d AFE 7]Hto 2 JAEY ALEA7F SIHUS
gastiA HAe Flowd ol dHdS T o] ol W= Gk oigk T
ATE HAHOE o FA A HHS v 2o

ol A7t tFE Flowd dol QI dsfjo A ojug A4S =A&
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1. Flow<] A<

71E ATddA AR Flowel] tigh Foj= dapdAolar /idAl Hos
g oggol Utk oH FgAELS Flows Adsr] 913 APzxAS vy
(Csikszentmihalyi & Lefevre, 19389), =+ FlowX el 9} 7H4 7]'77}% 1 o] (playfulness)
© 2 (Trevino & Webster, 1992; Hoffman & Novak, 1996), &2 Flowdd %2 A7
4 AHE FAHoZ(Mannell, Zuzanek & Larson, 1988; Clarke & Haworth 1994)
Flows Ao IrhH<E 1> =),

<} 1> Flow<] A<

Faad MEA 52 233 A9

Csikszentm| "AFEE°] ¢d3] 293 FAd =7& A A (holistic) #golv 718" (p36)
ihalyi Flow’elel & wgh “AlghEo] oW &5 AAd EFsit; B dvkd o
(1977) | = A8 e Fus dud. (p72)

LeFevre | "3 3A &5 5o Hit o4 wl, o1 HAY &5 =44 F33 7|
(1988) Qlo] 71 w=d=(skil) - 58 ST d@ug 2 A" (p307)




Csikszent “og = Ay @Yo td EA 7 (control), e FEATFE =4, 7|2 1
mihalyi | ¥¥ A%S 439 (p3)
(1990)
Trevino "Flows AFE7F W47 5= 27 (Computer-Mediated-Circumstance : CME)
oA HAEZA 9} FsFES Fdl ERFI M2 S dHE =77 o
ad | ggel AwaFe we /% AR FEAET £ A A5AS A AF
Webster | i}, Flowt 8 AdaA %% $5 An e Fda) 292 £ e
(1992) AL wilolth” [p540]
Webster "Flow’d el 4709 A€o 2 54 Y vk (a) AHEA7F H3FE ok o4&
’I‘revinoy o] Wal ZAZHcontro)S AzZteti, (b) Ab&AF AAs AFTE o AT g A
and Ryan A Tk e dde AL 7<] Fatm, (o) 42482 6}” S}t AHEAR
ogsy | E7VACN YT, (@ AbgAT AFE st FEae 2 AAE ) M s
AxE on et [p413]
AR A E S AL SOl EA Aldolyd i EE Fd o] BoEo] S
Lutzand | o zo gxne 2% 2oed 2 o At vl AHE JEat fol=
GuIy | Flowg Abgatelch olde AR Alztel v i AAY A A 58
199 | o o) 4alx) Lalm Aalo] BFRaL Q= A olololi #AS FA gt
"Flowd HIEH A Feljahd setel 2AS= de= 1) AFEt F548 84
Hoffman | A A& ¥k&3ta =9 b= 540 glow 2) 11 A7 41, 3) A4S
and Novak | F@stA gom, 28 il 4) HAA Bgow Qs A7 ZsE stA |k o3&
(1996, playfulness@ AAE A7 Mdoltt, 2njxtE AFE LY Haxgo]| Fo
1999) & AT, E3 A2 FAE(skil) - TEH HA ] B Apole] dHAE A
718 of gkt
=3 : Thomas P. Novak & Donna L. Hoffman, "Measuring the Flow Experience Among

Web User”,

9 EA B 7

EE IR

H7|%= &t

paper presented at Interval Research Corporation, July 31. 1997, pp.2~6°l 4 %
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)’ ®Hoh dedt tEREY A& 3dth(e.g., Ellis, Voelkl &
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Morris 1994; LeFevre 1988; Nakamura 1988;
A (skil)9} =AFH(challenge)e] =1 w29 7zt
Flow7d d <

o
and Wells 1988). o] A&3 gL &
BE et &3 (channels) .2

e Ry
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A B ol iR RYFH vl FARSAIT M stE AAES AP A
AZS AFst.  AA Ghani, Supnick & Rooney(1991)o] 2]3F <132 R oAM=
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(1) 2184l A8} ul) 7 ¥ 2l (background variables)
O dgd /‘}%73 (time use - start use)

2 < IFYES AHUS AREete AlbE 9mEtH, FASRHE
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Novak(1996)°] #&% Zolty. AALALE S22 &84 &40l ofd wizis
Aol EAgt 1 =7l= Frolm Ayl mAE FHoRE 3 Ao AA
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(5) A3l (Flow consequences)

O AE A&7 (Expect use Web)

FlowZdgo] S71da5 Aoz QEuls wol AT AS 7dstes As Herh
@ ¥4 &% (exploratory behavior)

Flows= A~ZEgold tigh A& AzZES oo dis] dotre= o8 7HA] Al
T FNER Ao AaEo de A
BT AAEAFE 28] G2 AMgET AolE 9 AHGNYES Fo] & Flo|th
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Yol AHE oustty. webA Flow 23 dod ol AZHset S5S diA|vt
#HE A7bo] 58 A 72 2AZHe %‘@3}% ZAolth(Lutz & Guiry, 1994) I o] Abej
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2 7]t

Novak¥} Hoffman®] 1999W@ %9 2 HA AFEEE FlowRd el A ot} ube}

A Bye P53t A58 98] two-step approachE #4833t}

A A, =271 CFA(Confirmatory Factor Analysis)® &l ¢3lo] 2 &3s}A e =AW
T Ee FALAE AATCEN SARYS FUststdrt. B4, olERY R +A
1 EEESS 19ANA A SAMTES Sl 4@ a9 a RE e 4
L o]lde myo AW FUASHA F2HA(LM : Lagrange Multiplier) HIAE
= o] &3lo] EatA el AA) . A (multiple latent factors)”} A9 =AW 2 vhg3
olAA FHMFE] AAE FALAE FAHSY] Y5 AFEEH AT

o3t U RIYFAAZTAAS AAH By HAF=E FHs7] sl A+E
AR o FHE o] 2RPS At

AR
<9 1> FAE o]2EY B (1999)
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CONTROL,

i3

Exploratory
B ehavior

TELEFPRES/
TIME DIS

BO -

Tele-
presence

Focused
Attention

T L)
Jnipertan

*Z2] © Thomas P. Novak, Donna L. Hoffman, Yiu-Fai Yung, "Measuring the Flow
Construct in Online Environments: A Structrual Modeling Approach”, 1999.

<y 1> A" 28 B HI =+ ‘CFI=0911, RMSEA=0.042'c]H, &A% a5}
AR AAZ/ AN, Flow Akole] @Al A& Alggtt. &% 52 Flow Kt
v 9F AAL/ Az o] HRloRA o]F HolHE AfetA ¥ 3EHA

=, Novak¥} Hoffman-‘i] Qoo 7iwkgk  AFeA = QAEU AREAZE JIH Ul
gl 45 Flowdds 3l =A% Ao2s FdstA g web 2ejan 244l
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& AAstabis RN WA HE AAH BAE et BE AolE
v 94 d5s B BoR Bt

4. Vel Fafrl o] FEt 1AH 2
1) &4 A (goal-directed) 353 74 d 4 (experiential) 3=
2827 HFEH7E wiA" A A Felske s st
(goal-directed) L] 11 73 & A (experiential) =9 27lIA =2 EF T
L. Hoffman, Thomas P. Novak 1996), FIOW”EH% A4 P HAFA 8
o &4 dsel wel R ¢ Th(<EE 2> )
<E 2> B$AF7] 4 %POJOH 2 FlowZ ¥

A s oo Flow

Qo F3 2o e FFH #ol 277

TolE 93 g AE mE 4G ol =24

AR TS AFo whe A %A o] AdA

o A AF] mE A &A el AgA

25 HAgo) we A&7 #ol 284
ALYl AFEA7L 54 ZAste] EUS BT Ao 214 PeAEE 4FA
wrolalel ARA] BAL g Aol Yok whel AF L AF s wle] A&H
#elg Yehs auAEe A vUAeS e BdE AREs P57 9led
A8 Zlolth(Bettman 1979). HE3F A &4 ol & YEhl= AR[AES oA E=AR]

BTk wed o5 AFAY AuE FA717] glete] 4EA YL T Aol

2) A& 4 (automatic) 4 ¥ g4 (strategic) 2+
A2 A A}al(cognitive thinking)®] 4 (process)S A5 2 #A 2 A4 o=
T 7 vk AsA AL EAH 54 glo] F924 A (unconscious) ] AFaLol A
FoyA = AAA HA(cognitive process)S HolH HEFA AAHLS EH HAHE 7HA

F A E oA o] Foj A= AS DS Grunert 1996; Fiske and Taylor 1991).

= et AHU AFEAE As A A skl v e dAAlY 5 A
of qlo] oW Folxl F<{(input)ell Fo]A# 1 Apardte] A5 o2 whgatA Frh
1A A stel] JAEUS ?%‘B‘H ah+= O]Eﬁ” ARE&AFE o)A H ol m A A
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1. A+ 7].%4 S e
1) Flow

Hoffman¥} Novak®] 1999\d <ol 7]Hksle] I xS0 A AE & HdES E3
Flowd d(<3E 1> #Fx)& A9gsta o digh 3717 FA4SE(JAHY &£ E 3
Al Flow A3 ofF Wiz Az} Ax'of] tist 744 % F4)S T <Aedl A

Flow 3ol thafl Z74stsitt.

AE Yl A9 Flowddol &= el &0 tﬂfﬂ auzg} ZAA o] 3L
g4 PFe 3, On-line 7wl =7t =old 3o
2) ol =

Tl egk v Arh s o] AH Al A aIoRA s
Z(Engel & Blackwell 1982)5 Z3sl 3z vst b=t 34 It
dE gelol tigk oo wep Zpolrp drpa & 4 9l e}
oF A fgle] A FaAdS Jidvier A
o] Fujelk= Aanxte] Y 2 QAHY &¥ES Fe vl (on-line purchase

mtentlon) I vt 2 AEAAHE E3 ol o =(off-line purchase intention)®] F 7}A|

O
3) ?LUH«L‘E 03?'%1: 2l

L ‘o' el s B ToA e HE Ao R st e ey
¥ 7 &(learned predisposition)“elg Aeolg 4= Qltd, ZF, Bl oW il ok
AubAolal A &Aoo 7 ZHA Y& FA4 e B4 =48 vepdrh & dAedA
o Hixe Yl e s s e EEA 245 dHul 2 &g Eo] o] &
Al A Fe SAAde] B FEFs mA= Aer JPEE HIYw =g Ayl
Rz g Al HEs JEHU R ades §F THeEe] wE e
ol AAHYE 3 712 = (off-line purchase intention)E Y ERH Ao|t},

(2) A1 Z+E ¢3¢ (perceived risk)
2H A ES BAHorg HEo] Fxo]y
(Taylor, 1974). 2M]2F 85 AFoA $1o

Ado]l ofder AW At A F

_10_
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(perceived risk)'s omate= Zlolth.  QIEUl Abgate AHY 2 AHY &3 &
o] §3tHA S AZsHA HY (dE 5o MAFRAF, AF7wl, dro 24
So7 9gt %34 A7h), AztE A8S e @3S v A Aotk

(Exploratory covariance structure model)< ]—EHQ]- pagely
<ag 2>«

—‘,J
oBL

Attitude

H
A Wl &5 /ZAPH (Activity/ Survey Method; Ghani, Supnick, and Rooney
1991)2 Agd &Fd FAgdd SHEAEAA Aulo] =5 A &8 259 FES

PEEE %z@ 259l B, FAN0L ol £ 5

AT endn SARGR CF Aol dol 2Usd GAYEE o
2 oo Atk YIPEL WHoR APS AYsty 2 TH L AGAYS
e i B I

= zAbE APt
2lE e

3 awor FEEo] dPEloen Aol Folgk dPA= group

_11_



19l 1709, group 2¢] 859, group3ell 90 oo} AFELto] wte =

Aeee Aslaa 14zl 164, 222410 81, 342410 839 & 3 3
o] & AFel E&HUTE AF HA @ FAHOR FolW FHA= ofy xep Zrh
Zh ag3ke] Aol W FoR Jﬂrxﬂ-‘ﬂ BEFe dstr] fstel 24 2w A

) ML Fo)7]
A WA AEY 7Y F g9 F oA APs dom Ay, F, 3LFol F
A AR Awk pRelel FelgtozA F 1299 39S ARkt
<3E 3> A3 s o J,]_xﬂ
A A 4 oA A81FEY F) o]

=2
== 31 [e)
3 Folx 10719 adEs ©A
group 1 |58 QENS 3 R

S A EA B 7 age) Awe 47
Fold 10719 &BEE FAFoD 509 2BEE T
8O 2 |t A Yl am 54 sAE e Ay Lo e A
Fold 579 £BES el T AE
group 3 S B4 oA (ZA)S A4 2424 AL 3la)
aFEE Foxl A T AFEA JdEHUS s V\]O(free surfing)’ ¢ 217}
Folx AL 4d4 Flowe FHE ,,233}7] ake], ‘Folx 57l =S F3l
3t o xR o Al At AU AES A A] . (choice processing)’ e A= &3 A
Flowe] Zel& Z43t7] flste], 28a ‘Fozl 10709 &8 =& FAs 257
3}a] 3} A & (shopping mall surfing)’'®] ZFA= Fd A Flowst 232 Flowe =7¢
A BeE SAs7] skl Fol
IV. 244 %
1. ZAF 3 7H(Manipulation check)
Zh aFEe] dgAEe] 7 Aol 2 AR Al we Fo4x a5 AAd]
YA =AE B en oF Tl A3 gAEe] AL oEdh= UlE Fo
2 AE At Es & F AUtk
<E 4> A AdgFe] FE B4 (free surfing)
SITE .
Awl | e - Al e - B AR - AA @
HHAH R 23.6% 11.3% 5.7% 17.9% 58.5%
E Tl g 1 2.8% 26.4% 2.8% 3.8% 35.8%
417 A 9% 1.9% 9% 1.9% 5.7%
A 27.4% 39.6% 9.4% 23.6% 100.0%
QEUS AFFA FalahA =3 Aol Fold x5 49 dAZ 5HA



JEE FAAY 54 NI AAGA 2 e AolsdN Bagw, T 4
HOEE Ve ARE AASe] APt gl R AfEA AdEUS e eS
% 4 gt
<3 5> g AdHo] Pe ¥4 (shopping mall surfing)
45
A A
AFEARGEA | o] EZS] | G R

Samsung 10.5% 5.3% 15.8%

HansolCS 10.5% 2.6% 13.2%

Shinsegae 2.6% 2.6%

freeshop 10.5% 5.3% 15.8%

LG 5.3% 5.3% 10.5%

SITE -

Shopping21 2.6% 2.6%

Uniplaza 5.3% 2.6% 7.9%

Metaland 7.9% 7.9%

Interpark 18.4% 2.6% 21.1%

DDnet 2.6% 2.6%
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