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New Approaches for Evaluation of Brand Valuation using

Internet data
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The main purpose of this study was to propose new approaches for brand valuation
using internet data. Data, which are necessary to evaluate the brand power, were
consisted of the brand stock price data and the surveyed data through the internet.

In this paper we examined the applicability of the internet data using correlation
analysis between the brand stock price and the real stock price. We proposed new
methods for relative evaluation of the brand power combining the brand stock price

data with the surveyed data.
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